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teak products by entrepreneurs, and 2) factors that contributed to the value addition to teak products by
entrepreneurs in Den Chai District, Phrae Province. This study was quantitative research. The population
was 702 people from person who were consumers in Phrae Province, sampling size was 250 people which
applied Taro Yamane” formula. The research instrument was a questionnaire used for data collection.
The convenient sampling approach was used to choose the respondents. The statistics used for analysis

were percentage, mean, standard deviation, hypothesis testing, and multiple regression analysis statistics.

level, occupation, average monthly income and type of residence were found to significantly affect the

Abstract

The objectives of this research were to study 1) personal factors that affected the value addition to

The research result revealed that 1) personal factors such as gender, age, marital status, education

value addition to teak products by entrepreneurs at the level of .05, and 2) the levels of factors

contributing to the value addition to teak products by entrepreneurs in Den Chai District, Phrae Province,

such as product, raw materials, branding, design, service and production were found at a high level.

Keywords: Behavior, Value-added, Teak products, Entrepreneurs, Denchai District Phrae Province



